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The Report BodyThe Report Body

Explanations of problem or opportunity

Facts, statistics, and trends
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• Enhance textual messages
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• Convey complex information
• Hold people’s attention
• Communicate with diverse audiences
• Convey connotative meaning
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Visual Design PrinciplesVisual Design Principles
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Source: (In the same format as a text footnote).
*Footnote (for explanation of elements in the table).
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Creating Pie ChartsCreating Pie Charts
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Flow Chart of the Report Writing ProcessFlow Chart of the Report Writing Process
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Other Business GraphicsOther Business Graphics

Drawings  or Diagrams Photographic Images
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